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Sl Gl This book was written for anyone who has ever been frustrated by his or her working

relationship with the boss—and who hasn’t ever felt this way! Bosses play a critically
important role in your career success and getting on the wrong side of this important
individual in your working life is not a good thing. Each of these 100 Ways is designed to
illustrate a particular problem that you may encounter when dealing with your boss and
then provide an effective strategy to prevent this problem from occurring in the future. You
will quickly learn how to deal more effectively with your boss in this fun and practical
book filled with invaluable advice that can be utilized every day at work.

About the Author:

Peter R. Garber has worked as a Human Resource Professional for
over twenty-five years and has written over 40 books and articles on a
variety of business life topics including his highly-acclaimed books
Turbulent Change: Every Working Person's Survival Guide and 10
Natural Forces for Business Success. The forthcoming Winning the
Rat Race at Work and 100 Ways to Get on the Wrong Side of your
Boss are his first books with Multi-Media Publications Inc. He lives
and works in Pennsylvania, U.S.A.
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Bindings and Retail Pricing:

Retail Price
ISBN-13 ISBN-10 Format $US $ CDN £ GBP
9781895186987 | 1895186986 | Trade Paperback 24.95 29.95 14.25
9781895186994 | 1895186994 | Adobe PDF eBook 17.95
9781897326053 | 189732605X | Microsoft LIT eBook 17.95
9781897326060 | 1897326068 | Mobipocket PRC eBook 17.95
9781897326077 | 1897326076 | Palm PDB eBook 17.95

Wholesale Distribution Arrangements:
U.S.A.: Print version available through Ingram Book Group, Baker & Taylor, National Association of
College Stores (NACSCORP), or direct from the publisher.

Canada: Print version available direct from the publisher or through jobbers such as Coutts Library
Services.

U.K.: Print version available through Gardners Books and Bertrams.

Internet: DRM-protected ebook versions will be available wholesale through LSI, OverDrive, and
Mobipocket.

Retail Distribution Arrangements:

Print: Print version will be available through most bookstores. Online availability through
Amazon.com, Barnes and Noble, Blackwells (U.K.), Powell’s (U.S.), Kalahari.net (South Africa) and
many others.

eBook: Available through Amazon, Mobipocket.com, Fictionwise, eBooks.com, Sony’s Clié website,
and dozens of other online retailers. Also available direct from the publisher.

Publicity Details:

Published simultaneously in print and ebook formats. Printed in both North America and Europe for
regional distribution. Comprehensive Internet marketing campaign planned including paid placement
and direct marketing elements. Radio interviews will be booked across the U.S. and Canada. Bylined
magazine articles planned throughout first twelve months after release that will provide additional
mention of book — publications already being lined up. Paid placement in distributor catalogs.
Promotional direct mailings to libraries and bookstores. Book contest entries planned.

Cataloging Information:
Features: Table of Contents (Yes), lllustrations (No), Index (No), Bibliography (No)

CIP Data: Cataloging-In-Publication data provided by the National Library of Canada included



